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1. PURPOSE    
 
Unifrutti Group (‘UG’) is committed to ethical behavior and conducts its business fairly with integrity 
and transparency across its geographical locations and business operations. Bribery and corruption 
are criminal offences and expose the Group to significant risks including risks of fines, loss of reputation 
etc.  
 
UG has a “zero tolerance” approach to acts of bribery and corruption and any violation of its policy 
on this matter will result in relevant disciplinary action. 
 
In this context this umbrella policy aims to: 
 

• Set out the key principles and control procedures for anti-bribery and anti-corruption within UG  
• Clarify key responsibilities  
• Provide key controls and procedures for anti-bribery governance framework across UG  

 
Being a Global group, this policy is an umbrella UG policy and sets out minimum principles and should 
be considered alongside with local national laws in UG markets and countries of operations.  
 

2. DEFINITIONS  
 

‘Bribery’ means the offering, giving, soliciting, or receiving of any item of value (i.e. gift, money, loan, 
fee, reward or privilege, discounts, travel, other benefits-in-kind, etc.) as a means of influencing the 
actions of an individual holding a public or legal duty. This type of action results in matters that should 
be handled objectively being handled in a manner best suiting the private interests of the decision 
maker.  
 
‘Corruption’ means the abuse of entrusted power for private gain.  
 
‘Facilitation Payments’ means payments made to officials to obtain or speed up routine services 
which the officials are required to provide. 
 
‘National laws’ means the laws on bribery and corruption (if any) of the governments in which we have 
key operations (e.g. Chile, Equador, South Africa, Argentina, Italy, Spain, Cyprus, UAE, Turkey, China, India, 
Philippines, and Japan (not exhaustive list) and also jurisdictions of our key markets. 
 
‘Unifrutti Group’ or ‘Group’ or ‘UG’ means the group of companies consisting of Unifrutti International 
Holdings Ltd and all of its subsidiaries and associated companies.  
 
‘Business Relationship’ means a business, professional or commercial relationship between the 
customer and the Group which is connected with the professional activities of the Group and which is 
expected by the Group, at the time when the contact is established, to have an element of duration. 
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‘Money Laundering’ means the acquisition, possession, conversion or transfer of property, knowing 
that such property is derived from criminal activity or from an act of participation in such activity. 

‘Politically Exposed Person’ (PEP)’ in summary means a natural person who is or who has been 
entrusted with prominent public functions in the Republic or in another country, an immediate close 
relative of such person as well as a person known to be a close associate of such person. Full list of 
these persons to be obtained from compliance function.  

 
3. SECTORS AND PARTIES AFFECTED  

 
This policy is applicable across UG operations and more specifically: 
 

• Shareholders and Board of Directors (‘BoD’) members 
• Members of committees  
• Management at all levels 
• Group employees 
• Any persons working under the supervision and direction of UG  

 
If in any jurisdiction or market where the Group operates there are national laws that prevail the 
principles of this policy, these should be considered in consultation with the Legal Local Advisors and/or 
Local Compliance, Risk and Sustainability Officer, who should be kept informed at all times of any 
changes in the national laws. In all cases, where national laws are stricter than this policy, then these 
shall prevail.   
 
 

4. OVERALL PRINCIPLES  
 

• Management is committed to ethical behaviour, sets the tone at the top and applies a “zero 
tolerance” approach for cases of bribery and corruption. The principles of the policy and 
management approach is communicated to all parties affected by this policy.  
 

• In this context, the Group expects its employees, management, and business associates to 
conduct business in an ethical manner and adhere to legal requirements in countries that they 
operate including Anti-bribery laws and Group Anti-bribery policy.  
 

• Each relevant party, as described in section 3, has a personal responsibility to adhere to this 
policy. If there is doubt whether a transaction constitutes bribery or corruption, the party should 
consult with the compliance or the LCRSO.  
 

• Adequate training should be given to employees in the context also of this policy to further 
leverage culture of integrity and ensure adequate awareness and support for its 
implementation  
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• UG across its various operations implements robust procedures and controls as described also 
in section 5 (not exhaustive) to instil an anti-bribery culture and minimise bribery risk.  
 

• The management encourages all employees and material or other business associates to bring 
to the attention of UG any suspicions for issues involving acts of bribery and corruption. Relevant 
communication channels are described in section 5.   
 

• As we operate in many jurisdictions, this policy is an umbrella policy with minimum principles, 
and therefore each Division of the Group should consider these alongside with local Anti-bribery 
and Anti-corruption laws.  
 

5. KEY CONTROLS AND PROCEDURES     
 
The principles of this umbrella policy should be embedded into local policies and procedures of the 
divisions. Key procedures to support the implementation of this policy are based on best practices 
(including the ISO 37001 Anti-Bribery Management System Standard) including the following: 
 

 
 
 
5.1 ANTI-BRIBERY MANAGEMENT SYSTEM   
 
UG aims for a robust goverrnce Anti-bribery management across its various operations (including this 
umbrella policy), effective controls and supporting anti-bribery procedures that instil an anti-bribery 
culture and minimise bribery risk. UG implements an anti-bribery management system that is based 
on the following core principles:  
 

Anti-Bribery 
Policy and 

management 
systems 

Understanding 
UG operations 

and supply chain 

Leadership and 
Commitment 

Gifts and 
donations  

Operations and 
Due diligence

HR processes and 
reporting 

procedures  

Risk 
assessment
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Values and 
controls: 

Robust controls to detect or prevent bribery should be supported by a culture 
of integrity and business ethics. 

Organization wide: An anti-bribery program is not just the responsibility of the Management, 
compliance, legal or other control functions but it is everyone’s responsibility 
across the whole supply chain 

Embedded: UG anti-bribery procedures are integral part of everyday UG business 
processes. 

Co-ordinated and 
integrated  

UG anti-bribery principles, responsibilities and controls should be well 
coordinated, communicated and integrated into key systems and procedures. 

 
5.2 UNDERSTANDING UG OPERATIONS  
 
When setting procedures and controls for the management of Anti-bribery risk, UG in each 
geographical location should consider the internal and external sources of possible bribery risks, local 
cultures, market behaviours, regulations etc, so as to take relevant proactive measures and controls.  
 
5.3 LEADERSHIP AND COMMITMENT  

 
Board of Directors and Management promotes integrity, ethical behaviour, honesty, and responsibility 
in accordance with the values of the Group. Furthermore, management promotes transparency and 
accountability. Such measures include: 
 

• Visible tone at the tone for ethical performance and compliance  
• Oversight by the management body  
• Robust accounting controls and budgeting  
• Timely and transparent reporting 
• Effective and efficient risk management and system of internal controls, etc. 
• Whistle-blowing policies  
• Disciplinary measures for corruption and unethical performance   

 
5.4. RISK ASSESSMENT 

 
The Unifrutti Group risk function ensures that the risks are proportionately assessed at Group and 
divisional level and that further actions, where possible, are taken to reduce the risk. This also involves 
the assessment of the risk in relation to bribery and corruption. Risks are re-assessed periodically or 
whenever there are changes to events or circumstances. Management must be alert for red flags for 
bribery and corruption. 
 
5.5 OPERATIONAL AND DUE DILIGENCE PROCEDURES   

 
The Group carries on its business with integrity and compliance and recognizes the importance of 
protecting its reputation and Business as well as the integrity of the global financial system from 
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corruption, money laundering, terrorist financing, and other financial and relevant crimes including 
human trafficking and child labor. 

Therefore, UG applies the following principles: 

I. Tone at the Top for clear commitment of the Group to strong compliance culture 
II. By taking a proportionate and risk-based approach (to the best of its knowledge and in the 

context of available information, privacy and other laws), collects information to identify and 
reasonably confirm the integrity and professionalism of external stakeholders with whom 
establishes material business relationships 

III. Carries out, with the support of external associate if needed, due diligence checks before 
onboarding/appointing new directors, executives, and key personnel including an assessment 
if they fall within the category of Politically Exposed Persons (PEP) 

IV. If in doubt, the Group may engage external associates (subject matter experts) to provide 
further information and assistance for the implementation of the above, obtaining information 
on sanctions and other controls in the context of UG industry etc. 

V. The Risk Assessment Framework is a critical component of the compliance and integrity 
program and should evaluate risks considering several factors such as Customer risks 
(including legal and industry risks), Country/geographic risks, Products/services risks and 
distribution channel risks etc 

VI. UG establishes procedures that can be used by its employees and other stakeholders to report 
directly or through the whistleblowing line any suspicions for such risks.  
 

5.6 GIFTS AND DONATIONS  
 
5.6.1.  GIFTS & HOSPITALITY  
 
Care should be taken when accepting or offering gifts or hospitality benefits as they can be employed 
as bribes. It is important to ensure that the below guidance is followed with respect to this:  
 

• Ensure that any gift or corporate hospitality given or accepted is proportionate and reasonable.  
• The value of the gift should be insignificant, reasonable or promotional  
• The offer must be made in good faith 
• It does not appear to be a bribe or aims to gain an unfair advantage or preferential treatment 
• It complies with the divisional expenses and procurement policies  
• It is business related and it relates to a legitimate purpose  
• Does not create a conflict of interest or appearance of one  
• Any gifts must be timely disclosed to the appropriate level of management. Each departmental 

manager is recommended to keep an updated gift registry.  
• Cash or cash equivalent gifts, discounts that would not be commonly given to customers, gifts 

given during a tender process or gifts otherwise prohibited by law are not allowed 
• Judgement must be applied before deciding to accept or offer a gift and if in doubt the 

management should be consulted.  
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5.6.2. CHARITABLE DONATIONS, SPONSORSHIPS AND POLITICAL DONATIONS  

 
• In the context of its sustainability strategy, foundations and social commitments UG Group 

provides charitable donations and sponsorships. Therefore, relevant policies and procedures 
should be in place and Charitable contributions should be given in accordance with these 
principles. 

• No donation must be offered or made without the prior approval of Senior management or 
relevant internal authority. 

• UG makes charitable donations that are legal and ethical under local laws and practices.  
• Charitable Donations and contributions are listed and maintained, as a minimum at local level. 
• Funds, property or facilities of the Group must not be used to provide support to any political 

organisation or political party with the aim to obtain directly or indirectly illegal treatment. 
• All Donation payments should be made based on the four eyes principles 
• UG and its employees are prohibited from giving, promising, offering, or authorizing payment of 

anything of value to any government official to secure improper or illegal advantage, or to 
improperly influence a government official’s actions. 

• UG may communicate views to government and others competent authorities on matters 
which affect its business interests or those of its shareholders and colleagues, as a way of 
assisting in the development of regulation and legislation affecting the business and/or 
guidelines to drive required change, community, and social benefits etc.  
 

5.7 HUMAN RESOURCE, REMUNERATION AND TRAINING 
 

• All human resources and practices including recruitment, training, performance valuation and 
recognition reflects the Group’s commitment to this policy. Personnel will not suffer retaliation, 
discrimination or disciplinary action for concerns raised or reports made for actual or suspected 
Bribery violation.  

• The Risk and HR functions are responsible for the training of employees on the provisions of this 
policy and to further instil a culture of accountability and speak up without fear. The training 
records are prepared by the Group risk function and must be updated on a timely basis each 
time a new version of the policy is issued.  

• Employees may engage in corrupt behaviour due to inappropriate remuneration. The Executive 
management and divisional HR functions must ensure that remuneration is appropriate for the 
level, experience and work tasks and there are reasonable safeguards in place to prevent them 
from encouraging bribery. 

• The code of conduct shall be updated to include the principles of this policy and will thus form 
part of the new employee on boarding procedures. This policy should be also communicated 
to new shareholders, new BoD members or members of new committees which may be 
appointed from time to time. 
 

5.8 REPORTING AND INVESTIGATION  
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• Any request for corrupt behaviour or payment or indication/intention of such behaviour or 
payment or violation of the principles of this policy, should be reported to relevant Management 
level. The parties may also refer to the whistle-blowing channels if they do not feel comfortable 
to report through normal reporting channels. 

• Reports are managed in a timely, consistent, and professional manner. Reported incidents will 
be examined in the appropriate manner and if confirmed, the Group shall take all necessary 
steps to manage effectively the incident and relevant remedial and other actions. 

• Investigation procedures should be in place under the auspices of an internal control function 
or an external subject matter expert. During the process of investigating the incident the 
investigation team must keep records of the information collected, including the initial report, 
and signed minutes of meetings held with the party reporting the case, consultants, or other 
internal/external parties. Experts, either internal such as the Internal Auditor or external, may be 
involved in the process as deemed appropriate by the investigation team. Due to the possible 
legal implications of bribery and corruption legal advice should be also taken as necessary. 

• Any processing of personal data should be protected in accordance with the data protection 
EU directive and/or data protection laws of the jurisdictions in which the UG operates. This is 
under the responsibility of local management.  
 

5.9 SUPPORTING CONTROLS AND PROCEDURES  
 

i. Communication of this policy: Management should ensure that the principles of this policy are 
adequate communicated to all Group employees and key internal and external stakeholders. 

ii. Payments & Financial Controls: Group expenses and payment procedures and authorization 
process require a clear understanding of why payments are made and to whom. Payments and 
other payments in kind must be approved and supported by documentation in accordance 
with the Group’s policies and procedures and based on the four-eyes principle. Proper 
accounting records should be kept. 

iii. Connected policies: The policy should be read together with the other relevant UG policies 
including the code of conduct, whistleblowing policy, conflicts of interest policy and anti-fraud 
policy. 

iv. Procurement procedures should include principles of this policy  
v. The internal audit function ensures that there are adequate controls in place to prevent such 

transactions.  
 
This policy is administered and updated by the Group risk function. 
This policy is being reviewed and updated annually or earlier if new legislation or other strategic 
goals come into force.  


